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The Challenge

· As part of an innovative marketing 
campaign, General Motors offered free 
OnStar turn-by- turn directions on Black 
Friday to all OnStar-equipped vehicles, 
whether they were subscribers or not.

· The Challenge: 
How to engage social media influencers in 
a meaningful way to talk about the 
promotion to their audiences?  



The Solution

·The Solution:

The b-LinkÊ Marketing 

Network.

·Through The b-Link, OnStar 

was quickly and easily 

connected with a reputable 

lifestyle blogger planning to 

cover the topic of Black 

Friday shopping on her blog: 

The Broke Socialite.

Å.

http://thebrokesocialite.blogspot.com/


The Result

·OnStar was able to place 
their promotion squarely in the 
hands of a blogger willing and 
able to integrate their brand 
message in a way that was 
meaningful and valuable to her 
audience.



Value Added

·OnStar achieved its goal of 
fostering organic conversation 
about its brand and services 
to a diverse audience.



The Impact

·The brand message reached 
much farther than one blog 
audience; its promotion was 
Tweeted (and ReTweeted), 
the blog post was picked up 
by RSS feeds, and cross-
posted on other sites.



Establish Credibility

·OnStar was able to leverage 
its new-found blogger 
relationship in other social 
media outlets, such as 
Facebook.


